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What is June Boom?

June Boom is a city-wide cultural marketing campaign that brings
together and promotes the diverse programme of events taking
place across Exeter throughout June.

Led by InExeter in partnership with Visit Exeter and cultural
organisations across the city, the campaign celebrates Exeter's
creativity, promotes what is happening across the city, and
encourages residents and visitors to discover new events and
experiences.

Launched in 2025, June Boom was created fo provide a collective
platform for Exeter's cultural sector, bringing individual events
together under a single, high-profile campaign. From festivals and
live music to theatre, comedy, exhibitions and family activities, June
Boom showcases the breadth and variety of the city's cultural offer

while reinforcing Exeter's reputation as g vibrant destination in the

South West.

June Boom 2026

This was the second year of the campaign, building on the foundations

and success of Year 1.

The campaign sought to retain the strengths of the original concept

while responding to feedback, increasing visibility, and strengthening

collaboration with cultural producers and partners across the city.

’ Campaign Aims in Year 1

Drive visitors into the city and

support the local economy

Increase awareness of events and activities
taking place throughout June.

Encourage attendance through a
coordinated city-wide campaign.

Attract more people into the city centre,
benefitting local businesses and venues.

Raise the profile of Exeter as a

cultural destination

Position Exeter as a vibrant and creative city
with a diverse cultural offer.

Showcase the breadth of experiences
available throughout June.

Strengthen Exeter's reputation as a must-
visit destination in the South West.

Strengthen collaboration across the

cultural sector

Bring fogether event organisers, venues
and stakeholders under a shared
campaign.

Amplify the reach and impact of individual
events through collective promotion.
Celebrate Exeter's creativity and foster a
sense of shared purpose across the city.



Campaign Objectives Year 2

' Build on the success of Year One and
maintain momentum

Following a successful pilot year, it was important to
sustain the momentum and strong foundations
established during Year One. With significant
organisational changes including the disbandment of
Exeter Culture, the campaign aimed to ensure that
June Boom continued to deliver a comparable scale
and quality of activity despite these operational
challenges.

Strengthen engagement and
collaboration with cultural producers

Establish a June Boom Cultural Producers Working
Group to provide regular updates, encourage greater
involvement in campaign planning and decision-
making, and strengthen relationships between
organisers and participating cultural organisations.
The group would also support increased collaboration
and knowledge sharing across the sector.

Increase the visibility of the campaign

Following feedback, a key objective for Year Two was
to make June Boom more visible through enhanced
branding, marketing activity and a stronger physical
presence across the city centre, helping to raise
awareness among residents and visitors.

Refine and strengthen the June Boom
brand

Deliver a campaign that remained clearly identifiable
as June Boom while responding to feedback from
Year One. The aim was to retain the core strengths
that contributed to the campaign's success while
infroducing improvements and refinements that
enhanced its effectiveness, relevance and value for
both participants and audiences.




The campaign delivered wide-reaching promotion through
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Reaching new audiences
Visit Exeter led a coordinated promotional campaign across social media, newsletters and paid advertising, supported

by InExeter. Meta advertising was used before and during June Boom to extend reach and drive awareness, while
radio advertising ensured coverage across additional audiences. Exeter City Council further supported the campaign FESTIVALS
through the summer edition of the Exeter Citizen and promotion via visitor information points across the city. l &MARKETS



https://inexeter.co.uk/wp-content/uploads/2026/05/An-epic-month-for-Exeter-June-Boom-events-revealed.pdf
https://docs.google.com/document/d/12_MluIPfmmi82b7A8Bo25tCnOpjX8yhB/edit?usp=drive_link&ouid=117177661368910511437&rtpof=true&sd=true
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You won't want to miss June in Exeter, with an impressive array of owver 200 events
celebrating arts, culture and creativity in the city. Whether you're an art lover,
culture seeker, or a fan of live music and gigs, the city promises an electrifying
calendar that will leave you craving more.

CELEBR
CU LT ATING ARTS? - From bree music to side-splitting comedy, thought-provoking exhibitions, bustling markets and
URE & CREATIVITY wibrant festivals, Exater is whare creativity flourishes and anjoyment is guarantesd. This is not 3
lN THE CITY Just an events programme - it's your ticket to an unforgattable month out. \ CELEBRATING ARTS,
CULTURE & CREATIVITY

EXETER What's Hot: IN THE CITY
RESPECT ] Unmis=able highlights include the trailblazing Exeter Respect Fastival, a powerful celsbration of
THE SOUTH WIST'S LONGEST- i diearsity now in its 25" year; the uncontainable energy of Exster Comeady Fastival, giving the
AUNNING FEETIVAL DEDICATED 1 . .
TO DIVERSITY AND INCLUSION : i 0 Southweast the spotlight on comedy it desarves; the pioneering Reclaim Fastival, championing iy
winmean in the arts; Art Wark Exeter’s ‘Custorn Made' residancy, and the booklowers’ favaurite m visit S Eroter XLSAEEE%?[‘EIR'COM!
Eweter City of Literature Book Market. m cléter WP R S R P e g |

RECLAIM  ART WORK EXETER | EXET
Fm!:tl:h ‘CUSTOM MADE'  OF mgfr'?}fzs
Arvuclslsbrotion | exitions L bvents | BOOK MARKET ]
P i s ek Exeter Respect Featival

Belmont Park | Saturday 8 -Sunday 7 June

ART CAR BOOT DOWN ON THE QUAY + RALLETBOVZ «
BANDS & BEERS « FESTIVAL = WAL ARTIST
BRUCE AGBESTOS EXHIDITION = JAZE ON THE QUAY »
MAGDALEN ROAD SUMMER FAIR = NATIONAL THEATRE LIVE «
QUAYSIDE FARMERS' MARKET - RAMM SUMMER EXHIBTION. COLOUR

Thie Sauth Weast's langast-running fastival for diversity and inclusion returns, biggar and boldar.
Expect pulsating music, intermactive warkshops, glaobal cuisine and family fun. This year’s
headline acts include Avtar, leading a Punjabi dance extravaganza, and Crina, set bto ignits the
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stags with vibrant Romanian rhythms.

M Drom Frocuctions | Animal Tioll | Artist Worksheps | Croft bvents
Comedy | DJ Nights | ingo | ions | Evening folks
Indlie Bands | Kicks' Theatre | Live Music | Murder Mystery | Open Mo
Pootry & Spoken Word | Roinbow Colour Clash | Tritaste Acts
Scratch Nights | Sllent Bock Clubs | Silent Disco

Exeter Comedy Fastival

Citywide | Wadnasday 3 - Sunday 7 Juns

. CELEBRATING ARTS,

+ 44 PLUS: The ingugurod Frst Thuraday svent on Gancy Stiset + ¢ + + L CULTURE & CREATIVITY
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Getready for riotous laughter across Exster as the Comedy Festival storms through more
wanues and brings mors comic lesgends than avar: Nish Kumar, Mike Waozniak, lasie Long and

marny others are set to deliver stand-up gold in surprising locations. It's the event that™s putting

Exater centre stage in British comedy

Reclaim Festival
Barnfield Theatre | Wednesday 17 — Saturday 20 June
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https://inexeter.co.uk/wp-content/uploads/2026/05/An-epic-month-for-Exeter-June-Boom-events-revealed.pdf

Timeline

Earlier marketing promotion

This year we were able to utilise some of the
collateral we produced last year and were
able to go live earlier with the campaign.

The website was in good shape and was
updated as new events were listed so we
were able to launch the awareness of the
campaign much earlier.

New deliverables

New parts of the campaign such as the
Monolith advertisement took longer to
produce and was later than we would have
liked. It was promising to see the public
stopping at the Monoliths and reading about
June Boom. With producing these now the
hope would be that the production of these
could be made live much earlier for 2027.

Phased Campaign Activity
The campaign launched in May to build

awareness, with a concentrated push leading

up to June to promote what was coming,
followed by reinforcement messaging
throughout the month.

Week Commencing:

Street Banners

June Boom website
Social media
Citywide digi screens

Press Release

Bus stop ads
City Monoliths
GWR station poster sites

Digital bus stop ads

Bus rear advertising

Press Launch
Visit Exeter Meta Ads
Bus rear advertising

Radio Exe advertising

27
Apr

4
May

1
May

18
May

The campaign included pre-june activity alongside sustained promotion

throughout the month to maintain momentum and awareness.

25 1
May Jun
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Newspapers

JUNE BOOM IS BACK!

Makez sure you're well hydrated, amust-see for art aficionados, Buce
limbered upand nave dlarles atme  Asbestos: Booliea Shieu 2 at Exetes
ready, becauss opce again Exeteris  Phooeix (until 20 June) is a playful,
putting the Foom In June with abonanza thoughttul exhibition with the colour
ofaits, culture and creativity. Camedy,  (Oreem furmed all the way up.

visual art, periormance, IReralure, Mixing installation, digital media,

music, talks, spokon Word... Whatd¥er  goyppnre

your bag, there's o mueh Going on you $ A RO
might need a Karry Potter-siyle lime
furner to it it all in. To give you a steer,
lef's dive Ino what's on the rester for
Week Dne... Named in The GEardias as

Don't miss out! 28 )
Find out about all - 3
that's on in Exeter: [sj¢

Celebrates every orees character
who's stolen your heart (Gibert ihe
Hlien, anyone?) while shining 2 light oa
what it means to creata art in the Age
(T8

Join the artist for 2 falk ahout his Wik
al 12nc0n on Salurday 5°.

* 5 M conTiNuED ON PAGE 2..

TURNING UP

You better get lllnse —
dancing shoes dusteds SIS
oll because musics S
Is taking centre ' I
stage lIIiSUlEBI."c) 1\

Don’t miss out! ESTeE
Find out about all
that's on in Exeter: ¢

visitexeter.com/juneboom

FESTIVAL =

PUTS WOMEN’S VOICES =«
CENTRE STAGE

Get ready for another 7 days of must-see events during our J {¥
month-long celebration of all things aris and cuiture - 1:?1 £ 2,
there’s tonnes more to see and do. ‘

Another week, another mini- Immerse yoursell in locaily sourced lemale nuamm. Ilellm!l the
i utterly brittiant in Bed With My Brother's Rage foom (Fri 18, 2pm); a
:.::t;:la: ?;CZI:IJMHI‘II:?TST:;EI}' chance to catch fresh work in progress at Scralch Niaht (Wed 17, 7pm);
i an extract Irom Beyond Face's new piece Aunting (Mur 18, 6.30pm); AK
programme of work centred Golding's anarchic coal-mining cabaret (1o the Pit (Thur 18, Bpm); and
around women artists and theatre e bame Show, a riotous new theatre piece dressed up as a TV game
makers, women-led companies, Show. where the arand prize is... women's health (Fri 19, 6.30pm). There's

and stories driven by women. also workshops, mentoring sessions and networking opps galare.

The Comedy Festival might be over for another
year, but there's still plenty of laughs to be

PLENTY MORE

o

LAUGHS /IS DERER ~* ntagan o of hracir e st
MITGHELL COMES, et s, 1 ne, s e show ot

living between cultures, mamying into
Dutchness and trying to find meaning in the
mess of modern life.

10 TOWN

’,g

THE LAST
HURRAH!

A MONTH OF ARTS,
MUSIC, COMEDY,

& CULTURE WRAPS
UP - DON'T MISS THE
LAST OF THE FUN!

BALLETBOYZ AT THE NORTHGOTT
READ ALL ABOUT MUSIC & PERFORMANCES IN THE CITY ON PAGES 2 & 3

As we head into the
final furiong, the

June Boom cup is

still overflowing with
copious cultural delights!
Here’s our look ahead at all
the last week’s action...

Two people who've experienced life
al its extremes give lalks this week.
Death Zone (Barnfield Theatre, 23
June) lets us hear from Adriana
Brownlee, a British mountaineer,
paraoliding pilot and adventure

athiete who's the youngest woman
to have climbed K2 as well as all
14 of the world’s 8,000m peaks.

Then, at Exeter Phoenix on 25 June,
Rgile Rabbit present To Lose a War:
Lee Anderson in Conversation, in
which the acclaimed author and New  Oraws on the latest discoveries,
Yorker writer discusses his career heart, humour and wild expedition
covering the tragedy of US stories.

involvement in Afghanistan. o 2

Maybe not as perilous but
equally as fascinating,
Ella Al-Shamahi -
palaeoanthropologist, TV
presenter, explorer and stand-up -
presents a talk on our remarkable
origin story. Becoming Human

(Exeter Phoenix, 28 June) goes back
to Homo Sapiens’ humble
beginnings, and tracks our
progress as we continue to
innovate and travel like no other
species of human. Expect a talk that

o CATCH SOME INCREDIBLE TALKS THIS WEEK. |
LEFT IO RIGHT: ADRIANA BROWNLEE, IEE s
o ANDERSON & ELLA AL-SHAMAKI &


https://heyzine.com/flip-book/422e5a0133.html
https://heyzine.com/flip-book/ee850be901.html
https://heyzine.com/flip-book/def7165a4c.html
https://heyzine.com/flip-book/696632073a.html
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A combination of direct funding, in-kind support and partner contributions

Fi n q n C i q I s enabled June Boom to deliver a high-profile citywide campaign.

InExeter led the June Boom campaign with the largest financial contribution of £10,000. Together with funding from
Exeter City Council and Visit Exeter, this created a total campaign budget of £14,500.

Visit Exeter supported delivery through a dedicated June Boom webpage, integrating event listings, blogs and its What's
On guide, alongside promotion across its channels. Through Exeter City Council resources, the campaign also benefited
from digital screens, city centre monoliths, poster sites, a feature in the Exeter Citizen, printing support and staff resource.

Staff resource supported campaign planning and delivery, cultural producer liaison, and the coordination of a dedicated
working group.

This budget does not reflect the significant in-kind contributions from transport partners and city businesses, whose
promotion and support were instrumental to the campaign's success.

In total, June Boom benefited from more than £33,000 of financial and in-kind investment, demonstrating the strength of
partnership working across the city.

Contributions Financial In-kind staff In-kind resources
InExeter £10,000 £11,048
Exeter Council & Visit Exeter £4,500 £2,000 £5,860

Total £14,500 £13,048 £5,860



Campaign Evaluation

Year Two of June Boom successfully delivered against the objectives set for the campaign, building on the
foundations established in Year One while increasing awareness, visibility and partner engagement. .
Momentum was maintained throughout the campaign, with greater visibility across the city and increased
awareness of the June Boom brand. The refreshed visual identity responded to feedback from partners and
audiences, while the introduction of a dedicated working group strengthened relationships with cultural
producers and ensured they felt more involved in shaping and delivering the campaign.

Evaluation has combined available city centre performance data with qualitative feedback gathered through one-
to-one discussions with cultural producers. These conversations have provided valuable insight into both the
strengths of the campaign and opportunities for future development.

While attracting visitors into a city centre during a period of prolonged hot weather presents challenges, there is
evidence that people do make dedicated trips into Exeter to attend events and engage with the programme.

Partnership working was central to the campaign's success. It would not have been possible for InExeter to deliver
June Boom alone. Each partner brought valuable expertise, resources and audiences, enabling the campaign to

achieve greater reach and impact than would have been possible independently. The support and buy-in from
cultural producers was particularly important in creating a citywide programme with a shared sense of ownership.

The campaign also benefited from a strong bank of creative assets and in-kind support, helping maximise the value of
the available budget and allowing resources to be focused on activity that delivered the greatest impact.

Overall, Year Two demonstrated the value of a collaborative, citywide approach to cultural promotion, strengthening
partnerships, increasing awareness of the programme and creating a strong platform for future growth.




Looking forward to Year

June Boom as a marketing campaign is working well, a good
reputation and visual identity has been established. It is
clear people are engaging with events.

In its first fwo years, June Boom has established a strong
visual identity, built recognised promotional channels and
strengthened partnership working between InExeter, Exeter
City Council, Visit Exeter and the city’s cultural producers. It
has helped bring together activity including the UNESCO City
of Literature Book Market, Art Week Exeter, Exeter Comedy
Festival, Respect Festival, Reclaim Festival and events at key
venues including Exeter Phoenix, the Barnfield Theatre and
the Corn Exchange.

JUAMEBOO
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Ambition for the city

The opportunity for 2027 is to build
on that foundation and move June
Boom from being principally a
coordinated marketing campaign
info a more visible, participatory
and city-centre focused cultural
festival. Our ambition is for June in
Exeter to feel more tangible, more
connected and more distinctive,
with activity that people can see,
encounter and join in as they
move through the city centre. For
more details on the vision for 2027
click here.



https://inexeter.co.uk/wp-content/uploads/2026/08/June-Boom-2027.pdf
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Thank you to everyone who was involved in the June Boom campaign. If you
have any feedback or wish to discuss further, please get in touch.

alice@inexeter.com 01392 424975

Exeter

ter City Council

EXETER 2026 on visjt
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